UCLA Anderson School of Management, Entertainme

|Summer Institute in Entertainment & Media Management |

June 22 - July 31, 2009

nt and Media Management Institute

* Schedule can be used to meet individual as teams or with Internship Field Projects

Monday Tuesday Wednesday Thursday Friday
9-1130am Welcome Breakfast ) )
Course Overview & the Overview of Research
Business of No class Tools in Media, No class
Check In and Entertainment Entertainment & Sports
Orientation - D Atrium
Lunch Open Open Open
Afternoon
1_4pm Course Overview and
No class Introduction to Out-of-
Home Entertainment
Experience
On Thrs, 6/25/2009 Industry Networking Event - Fowler Museum w/Dmitry Shapiro
9-1130am Creating the
Producing & Financing Entertainment
No class* Entertainment: From No class* Experience: The Nature | No Class/HOLIDAY
"Ah-ha" to "Wow" of Narrative in Traditi
& New Media
Lunch Open Industry Lunch Open Closed
Afternoon The In-Home Events Policy in the Global
1-4pm Entertainment Marketplace & Event
p Experience: From TV- Management in the No Class/HOLIDAY
VHS-DVD-Beyond Entertainment Industry
(Guest Speaker) (Guest Speakers)
4th of July Weekend UNIVERSITY CLOSED - NO EVENTS
9-1130am
Entertainment in the The Entertainment
" Digital Age: An . Consumer: Who They .
No class Industry in No class Are... And How They No class
Transformation Consume
Lunch Open Industry Lunch Open
Afternoon
LU0 Te_chn_ology, Entertainment & the
Democratization of Fundamentals of
1'4pm IR & e Theatrical Distribution
Emergence of Long (Guest Speaker)
Tail (Guest Speaker) P

9-1130am

Distributing
Entertainment: The
Entertainment Value
Chain

No class*

MIDTERM EXAMINATION

Lunch
Afternoon
1-4pm

Open
TTETRETITY, TvTetTar
Planning, Advertising
and Integrated
Marketing
Communications in
Entertainment & Media

Industry Lunch

MIDTERM EXAMINATION
(Entertainment/Media
Track)

Entertainment Experience

(ErEIEET (s (Studio vs. Indie Films)

Speaker)

9-1130am

Entertainment

On Thrs, 7/16/2009  Industry Networking Event - TBA EXTERNAL
9-1130am )
Global Marketing of Ixﬂ::f{:xﬁ;‘::?:
No class* Entertainment, Media & No class* q n
Entertainment, Media &
Sports
Sports
Lunch Open Industry Lunch Open
Afternoon — '
Disruptive Innovations Erealei) e E i

1—4pm & Impact on Artist as 9

The Business of Global Entertainment
Sports Track
Entertainment & Media Track

No class* Marketing: Brands & No class* FINAL EXAMINATION | Charity Softball Game
Branding
Lunch Open Group Lunch
Afternoon Course Wrap-Up and
Creative FINAL EXAMINATION Gl Baasem
Entrepreneurship in (Entertainment/Media Recge tiogn
Entertainment & Media Track) P
1_4pm (Guest Speakers)

Experience Days (Entertainment & Media)
Experience Days (Sports)
Opening Reception/Industry Networking Events/Closing Reception




